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Grant Proposal 
 

I. Background 
The Moody’s Foundation and the Society for Industrial and Applied Mathematics 
(SIAM) began a partnership in 2005 to establish and build Moody’s Mega Math (M3) 
Challenge, a high school applied mathematics competition designed to inspire students to 
become more interested in solving real-world problems using computation and modeling 
skills. The competition spotlights applied mathematics as a powerful problem-solving 
tool, as a viable and exciting profession, and as a vital contributor to advances in an 
increasingly technical society. Scholarships for continuing education are awarded for 
excellence, creativity, and originality in quantitative and qualitative reasoning. A 
comprehensive promotional outreach to high school faculty and students in the eligible 
geographic area maximizes the impact and awareness of the contest, its goals and prizes. 
Past and present planned expansion chart: 

 
II. Purpose 

The purpose of Moody’s Mega Math (M3) Challenge is to elevate high school students’ 
enthusiasm and excitement about using mathematics to solve real-life problems and to 
increase students’ interest in pursuing math-related studies and careers. 

 
III. Overview 

M3 Challenge is an entirely Internet-based applied mathematics contest for high school 
juniors and seniors with scholarship prizes totaling $150,000. Each high school may enter 
up to two teams of three to five students. A teacher or an administrator from the school 
must act as Coach. Students choose which day they wish to work on Challenge weekend 
(the last weekend in February or the first weekend in March) and have 14 continuous 
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hours of their choosing during the Challenge work time to solve an open-ended, realistic, 
applied math-modeling problem focused on a real-world issue. Teams may work from 
any location they choose and may use any publicly available resources, but they may not 
discuss any aspect of the problem with, or seek help from, via any medium, anyone other 
than their teammates. 

Coaches and teams are notified by early April of the results of the triage and contention 
judging rounds of the M3 Challenge. All judging is done by panels of Ph.D.-level 
professional applied mathematicians.  Teams selected for the top six prizes are required 
to present their papers at a final event held at the Moody’s offices in Manhattan in late 
April to determine the final rank-order of the top teams. An awards ceremony / news 
conference immediately follows the presentations.  

The top solution paper(s) may be deserving of publication.  

Prize winning teams receive scholarships that are divided equally among team members 
and paid directly to the colleges or universities at which the winning students enroll.  

Prize winning students are subsequently invited to apply for internships at Moody’s. 

There are no entrance or participation fees. 

IV. Process  
Annual Necessities 
A. SIAM formulates a new modeling problem each year. Previous problems are provided 
as samples on the M3 Challenge website (M3Challenge.siam.org/resources/sample-
problems).  A “Problem Development Committee” was formed in 2012. This committee 
is formally charged as follows: Solicit, develop, and field problem ideas suggested by the 
mathematical community, help to improve the best ones, and eliminate ones that are unsuitable 
for the Challenge. Identify for consideration two to three choices for the one (vetted) Challenge 
problem each year (in addition to meaningful sample problems and possibly training materials 
for teams). A problem bank has been built using Google docs and currently holds more 
than 80 ideas in various stages of development. 
 
B. Each year the rules and guidelines are reviewed, website and registration system 
refreshed and tweaked, and registration process and forms updated (and improved if 
possible with ideas from the previous Challenge).  
 
Eligibility 
C. In 2017, high schools located in United States and the U.S. territories of Puerto Rico, 
Guam, Northern Marianas, U. S. Virgin Islands and American Samoa are eligible to 
participate as well as students at DODEA schools worldwide. 
Alabama, Arizona, Arkansas, Colorado, Connecticut, Delaware, Florida, Georgia, Idaho,  
Registration 
D. All registration is done online at mym3challenge.siam.org. A database is compiled for 
communication with each coach and team, and as an archive for that Challenge year. Each team’s 

http://en.wikipedia.org/wiki/Puerto_Rico
http://en.wikipedia.org/wiki/Guam
http://en.wikipedia.org/wiki/Northern_Marianas
http://en.wikipedia.org/wiki/U._S._Virgin_Islands
http://en.wikipedia.org/wiki/American_Samoa
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database record is begun at registration and is built upon through the Challenge cycle with 
consents and form sign-offs, participation data, and judged status of the submission. 
 
E. Upon registration, each team is given a unique team number, which serves as its user 
name, and a password that enables them to log into the protected pages on the M3 
website. One such page gives access to “The Problem” during Challenge weekend. 
Another is the team’s registration record and required certifications status.  
 
F. Each team submits three mandatory certifications in order for their solution paper to be 
eligible for prizes: #1 Understanding Rules and Guidelines Certification (one per team 
done at registration); #2 Parental/Guardian Consent (one per student); and #3 
Authenticity Certification (one per team). Forms #1 and #2 are submitted prior to 
participation in the Challenge. Form #3 is submitted after the team has uploaded their 
solution paper. “Click through” certifications are used. 
 
G. Registration deadline is a week before Challenge weekend, which is always held in 
late February/early March.  
 
Judging  
H. All judging is completed within approximately six weeks of Challenge weekend. 
 
I.  Once the solution papers have been submitted to SIAM, they are placed in a secure 
online repository. Pre-triage judging is conducted to: select a set of calibration papers and 
assign “lead scores” to them, so that each triage judge can be “normalized” against other 
judges; identify “preview” papers for benchmarks; and prepare a rubric for triage. Pre-
triage uses a random sample of papers from submissions. It begins on Sunday of 
Challenge weekend and lasts three days. 
 
J. An online judge platform is utilized during the triage round of judging allowing papers 
to be accessed and scored electronically.  SIAM recruits and manages the triage judge 
groups. We expect to have 240-250 triage judges working on the 2017 Challenge. 
Judges are chosen based on their math modeling experience, interest in education, and 
experience in judging this and other competitions. Head triage judges are selected to lead 
each triage judge group; they have additional responsibilities, including maintaining 
order, ensuring timely completion of reviews, and helping to recruit new judges. Each 
paper is read a minimum of two and up to five times in triage. A score is assigned each 
time a paper is read, and judge comments are made at this time. A large portion of the 
submitted solution papers are eliminated. The number of triage judge hours is dependent 
on the number of papers submitted. As the contest grows, there is a need to recruit more 
judges to match the increased number of submissions.  
 
K. SIAM selects and manages a team of contention judges, who are required to have been 
triage judges. A Director of Judges calibrates and organizes the reading, ranking, and 
elimination of papers in a separate room, and may also maintain order by mediating 
disagreements and facilitating discussions. We expect to have 14-16 contention judges in 
2017. Contention judging takes place in the SIAM offices in Philadelphia over a 
concentrated two and one-half day weekend session, at which judges identify and 
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tentatively rank the six finalist papers, six semi-finalist papers, and up to 78 honorable 
mentions. This prize level permits recognition of the efforts of about 5-6% of the teams 
that submit solutions to the Challenge problem. 
 
L. Comments on individual papers that are entered into the system by triage judges are 
reviewed and transmitted to teams with the goal of increasing engagement and 
educational benefit. These comments have been enthusiastically received.  
 
M. A “judge perspective” document is written by an individual who has served as both a 
triage and contention judge. This perspective discusses the overarching attributes of 
successful (and unsuccessful) papers in this particular Challenge and in general. It is 
posted online and sent to all participants as a means of furthering the educational benefit 
to teachers and students. 
 
N. Web-based plagiarism detection software is deployed in the Challenge.  
 
Promotion   
(Collateral materials are posted in the ‘Archive’ tab by Challenge year). 
 
O. SIAM secures high school teacher databases from Marketing Data Research (MDR). 
SIAM uses print, email, and social media to build teacher and student awareness of the 
Challenge. Specifically, SIAM creates and produces a poster and postcard each year to 
encourage registration and participation. Registration is also promoted with targeted 
emails to teachers at eligible schools, past participants, and Facebook posts to the M3 
Challenge page, and interactions on Twitter with STEM-related handles that may Tweet 
and Retweet about the Challenge.  
 
P. SIAM contacts teachers, students, and leaders of groups such as the National Council 
for Teachers of Mathematics (NCTM), Mu Alpha Theta, Boards of Education, 
government agencies, and local teacher, educational, and professional associations to 
generate excitement and enthusiasm about participation in the Challenge. Organizations 
are asked to display materials at conferences and disseminate provided M3 text. SIAM 
maintains and builds upon a database of roughly 500 such contacts. 
 
Q. SIAM issues a series of approximately 9-12 press releases to appropriate local and 
national media outlets and professional organizations per Challenge cycle (all can be found 
in the “newsroom” section of the website).  
 
R. SIAM works with its members and other professional and STEM related organizations 
to spread the word by advertising on their websites, placing notices in their newsletters, 
and asking them to contact their members directly on SIAM’s behalf.   
 
S. SIAM engages a professional PR firm to generate media attention in the Challenge in 
general and the final event at Moody’s Corporation in particular. (In 2016, the PR firm and 
SIAM worked in tandem to create and execute the successful first “Moody’s Mega Math 
Workshop” at the High School for Economics and Finance (one of The Moody’s Foundation 
other grantees) located a few blocks from 7 WTC. This event also spoke to our mission of serving 
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and introducing students at every economic and academic level to math modeling and 
computational sciences. Fifty high school students from underserved schools learned about math 
modeling. You can view the videos produced at that workshop that now serve as Challenge 
resources at https://www.youtube.com/watch?v=woJXVhD9I6Y (the workshop problem) and one 
of the featured opening speaker at that workshop here: 
https://www.youtube.com/watch?v=bCzqNRF4GF0 .) 
 
T.  SIAM manages several coordinated campaigns to publicize the national contest, 
including an integrated digital awareness campaign. We target  the student, teacher and 
parent audiences based on contextual and behavioral activity, and via social media, video 
ads and sponsored content. We plan to do more content driven posts, providing value and 
interest while at the same time promoting the Challenge. The intent is to create a buzz for 
teams to register and participate, and relay the importance of math applications and 
STEM education, and the buzz will also positively influence the media relations effort for 
the final event. You can view the main animation video used in the digital campaign last year 
(and viewed over 60,000 times) here: https://www.youtube.com/watch?v=xgKwtwZbW20   
 
U. The registration database is used to confirm participation, track certification and 
consent forms submission, and to provide teams with updates and details via email. A 
project idea was hatched at the TMF Non-profit Summit in October 2015 to merge and 
consolidate the registration databases over all the Challenge years, since the first in 2006. 
Work on some of the necessary details of this project has begun. SIAM is preparing 
documents so that a possible volunteer opportunity with a pro bono group of professionals at 
Moody’s may be initiated and help us to hatch a thorough scope of work. 
 
V. SIAM selects and distributes an M3-branded appreciation gift to recognize teacher-
coaches’ efforts in getting a team to participate. Coaches of teams that submit viable 
solution papers in the proper format and on time receive a gift. Teacher-coaches are 
recognized regardless of the teams’ final standing in the competition. Teachers and judges 
appreciate being treated as professionals – this is one of the things that differentiates the M3 
Challenge from other contests. Past gifts include a brief bag, leather padfolio, backgammon 
game, canvas tote, pen and pencil set, beach towel, golf umbrella, stadium blanket, 
backpack, and thermos travel tumbler. 
 
Participation Goal 
W.  We are projecting 1,600 teams to register and 1,200 teams to participate in 2017; 
though our internal goal is to beat this projection. Based on that, SIAM anticipates that as 
many as 5,000 – 7,000 students will compete in the 2017 M3 Challenge. 
Recommendations, Prizes and Recognition 
X. SIAM recommends maintaining a tiered structure for scholarships with a total of 

$150,000 in awards. Each scholarship prize is shared equally among the members 
of a team. 

 
M3 Challenge Champions (Summa Cum Laude Team Prize) = $20,000 
 
M3 Challenge Runner Up (Magna Cum Laude Team Prize) = $15,000 
 

https://www.youtube.com/watch?v=woJXVhD9I6Y
https://www.youtube.com/watch?v=bCzqNRF4GF0
https://www.youtube.com/watch?v=xgKwtwZbW20
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M3 Challenge Third Place (Cum Laude Team Prize) = $10,000 
 
M3 Challenge Finalist = $5,000 
 
M3 Challenge Finalist = $5,000  
 
M3 Challenge Finalist = $5,000 

 
SIAM recommends that judges have the ability to name teams ranked 7th to 12th as 
“Semi-Finalists” and provide each with a $1,500 team award, and to name and award up 
to 78 additional “Honorable Mention” team awards of $1,000 each.  

 
SIAM recommends that coaches of the top six teams receive $500 each toward expenses 
related to their continuing education or professional development. 
 
Y. About eight weeks after Challenge weekend (late April), the top six teams travel to 
Moody’s Corporate headquarters where they present their solution papers and attend the 
awards ceremony / news conference. Final rank-order of team prizes is validated by a 
panel of professional applied mathematician judges at this time. Members of the press are 
invited to the awards ceremony/news conference.   
 
Z. The Challenge supports travel expenses for the top six teams  to come to NYC (team 
travel expense guidelines exist). The Challenge also reimburses schools for the cost of the 
substitute teacher for these top six team coaches for final event day. 
 
AA. SIAM lightly edits and posts outstanding winning solution papers to the M3 website. 
 
BB. SIAM follows up with winners for processing scholarship prizes. A scholarship form 
is required from all members of winning teams to process their award. Exactly 428 
students received scholarship prizes in 2016. 
 
CC. SIAM encourages and facilitates publication of winning paper(s) in prestigious and 
respected journals. For example, the 2008 Champion paper was published in the College 
Mathematics Journal (MAA) and the 2010 through 2016 Champion papers were 
published in SIAM Undergraduate Research Online (SIURO).  
 
DD. SIAM encourages and facilitates media coverage of the Challenge, individual teams 
and their successes.  
The 2006 Champ team from Staples HS is Westfield CT was interviewed in the New 
York Times. 
http://query.nytimes.com/gst/fullpage.html?res=9804E5D6153FF930A15757C0A9609C
8B63 

• The 2007 winning team was featured on CNBC with Maria Bartolomo; the 2008 
Runner Up team was featured on Classroom Close-up NJ (NJ PBS TV). 

• The 2008 Champs were interviewed on Fox Business News 



 

Page 7 of 12 
 

• Pimm Fox of Bloomberg Radio’s “Taking Stock” interviewed members of the 
Championship team the day after the awards in 2009, 2010, 2011, 2012, 2014, 
and in 2013 on Bloomberg TV.  

• The 2010 Champ team presented its paper to the census research team at 
Lockheed Martin and to the Director of the U.S. Census, Dr. Robert Groves.  

• The 2012 Challenge was featured in Forbes.com and Innovation Daily, and 
subsequently picked up in many media outlets. 

• 2015 teams were featured on “Good Morning Washington,” “Fox News 
Connecticut” TV segments, as well as feature stories in regional publications. 

• 2016 teams were featured on ABC News in Providence RI, CBS News in North 
Carolina, and the Workshop was featured on Fox 5 TV NY, as well as many 
newspapers and online media for local teams (see 2016 binder for reporting). In 
addition, “The 74 Million” spent the final event day at 7 WTC and produced and 
published a fabulous piece on it here:  
https://www.the74million.org/article/video-spending-the-day-with-some-of-americas-
smartest-students-at-a-150000-math-challenge  
And in Sept 2016, Xploration Station’s Earth 2050 segment on M3 Challenge was 
inspiring and posted to the M3 FB page on Sept 21: 
https://www.facebook.com/m3challenge/?hc_ref=SEARCH&fref=nf  
 

Video and audio from some of these events is on the M3 Challenge website (archives). 
 
Outreach for Teacher Engagement 
EE. Members of SIAM’s M3 staff help organize teacher workshops designed to train 
teachers to connect mathematics to real-world problems. Cooperation with educational 
non-profit organizations, U.S. government/education agencies, and even corporate 
partners is explored. Challenge problems and participation strategies are part of the focus 
of the curriculum. Challenge materials are distributed at each, and documentation of 
content is required by M3 to strengthen our resources. Some are video-taped for use as 
resources to help all teams be successful.  
 
FF. All registered teacher-coaches are given a one-year subscription to SIAM News to 
further the educational benefit of the Challenge and help them connect mathematics to 
real-world applications. 
 
GG. “Math Modeling: Getting Started and Getting Solutions,” a handbook guide to the 
modeling process, was published in 2014 with support from the Challenge to help 
teachers and students be more successful. It is posted on the M3 site for free download 
and print copies were mailed to all M3 coaches. It is a stellar resource for teachers and 
students. A seven-part video series was produced in spring 2016 to further help prepare 
students and teachers for the Challenge (and math modeling) success. All components 
acknowledge TMF and M3C. You can view the series trailer produced in 2016 here: 
https://www.youtube.com/watch?v=_1BFNNvg2ec  
The entire seven-part series starts here:  
https://www.youtube.com/watch?v=xHtsuOB-TPw  
 

https://www.the74million.org/article/video-spending-the-day-with-some-of-americas-smartest-students-at-a-150000-math-challenge
https://www.the74million.org/article/video-spending-the-day-with-some-of-americas-smartest-students-at-a-150000-math-challenge
https://www.facebook.com/m3challenge/?hc_ref=SEARCH&fref=nf
https://www.youtube.com/watch?v=_1BFNNvg2ec
https://www.youtube.com/watch?v=xHtsuOB-TPw
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HH. GAIMME, Guidelines for Assessment and Instruction in Math Modeling Education, 
was produced by SIAM in partnership with COMAP– Consortia for Mathematics and Its 
Applications. A team of 16 professionals wrote and edited it over 14 months on a volunteer basis. 
It published in 2016 with support and giving acknowledgement to M3C. This report is 
receiving acclaim and tons of visibility in education and governmental sectors for its 
clear direction and contribution to enabling the modeling process to be taught as a basic 
tool for problem solving and logical thinking. http://www.siam.org/reports/gaimme.php  
 
I I. Math Modeling with Computing – is a new handbook that is in development and will 
include use of various types of scientific computing and programming in preparing solutions to 
real problems. This is part of continued efforts by SIAM/M3 Challenge to develop and provide 
resource support to level the playing field for students from all schools. 
 

V. Measurement and Evaluation 
While the projection is to see 1200 participating teams in year #12, the larger objective of the 
competition is to elevate high school students’ enthusiasm and excitement about using 
mathematics to solve challenging, real-life problems and to increase students’ interest in 
studying and pursuing mathematical, economic, and financial careers. To achieve and 
track these larger objectives, SIAM compiles a participant database each year and 
conducts surveys to track and collect, among other things, students’ and teachers’ 
thoughts, impressions, and feedback about the competition. In addition, SIAM goes back 
to previous years’ Challenge databases to survey past student and teacher participants to 
report, when possible, what percent of students went on to pursue math-related studies in 
college and what role the M3 Challenge may have played in their selection of a major. 
Comprehensive reports of these surveys are included each year in the evaluation binders 
that SIAM submits to The Moody’s Foundation. 
 
The digital awareness campaign of 2016 resulted in the following measured results as 
well: the M3 animation video has been viewed more than 60,000 times; over 20 million 
overall impressions reported for digital ads;average time on site was 1:01 minute, with 
average pages viewed in a session being 1.55; Facebook engagement included 5,296 
LIKES, 2,307 SHARES and 470 comments; FB gained 2,580 new followers and 
LinkedIn gained 667 new followers; year over year website traffic increased between 
102% and 299% over December through February for the 2016 Challenge. 
 
Data Project: Unifying and consolidating registration databases from all Challenge years 
is a project we have embarked on this year. This idea was hatched at the TMF Non-profit 
Summit in October 2015; now we are fine tuning the methodology to merge the 
registration databases of all Challenges, since the first in 2006. Work on some of the 
necessary details of this project has begun, including a standardization of school names 
through use of and embedding into the registration system the MDR school databases. 
This is a long term project, without an absolute deadline, but we hope to complete the first phase 
of consolidation by late 2017. See Appendix 5 for more detail on this project. 
 
SIAM also surveys participating judges for suggestions about the online judging system 
and for feedback about the Challenge in general. 
 

http://www.siam.org/reports/gaimme.php
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Early recruitment of future Moody’s analysts: Each year SIAM contacts past 
Challenge winners, invites them to apply for summer internships, and collects resumes 
for internship positions at Moody’s corporate locations throughout the U.S. In summer 
2016 there were three M3 interns working for Moody’s. Feedback from Moody’s 
indicates that these interns have been outstanding---not surprising considering their work 
has already been vetted by 240+ PhD level professional mathematicians! 

 
VI. Timeline 
 
 May–August  

• Work with The Moody’s Foundation to finalize budget, activities, and timeline.  
• Send plaques and trophies to winning schools from previous Challenge. 
• Send scholarship checks to all (428 in 2016) winner schools. 
• Set important milestone dates. 
• Organize and present at problem development and judge recruitment event at 

MAA’s annual “MathFest” and/or SIAM Annual Meeting (location varies). 
• Fix and tweak website as needed 
• Schedule next year’s milestone dates, including the two judging panels. 

September--October  
• Update and refresh website text. Finalize and test registration form and data 

collection process. 
• Tweak triage judging platform. 
• Recruit academics and professionals to serve as judges for the competition. Solicit 

problem ideas at various meetings, on web, and via SIAM publications (ongoing).  
Reach out to teacher and student groups regarding the competition. Send materials 
to conferences, professional organization meetings, and workshops for teachers.  

• Secure contact/membership lists and databases from relevant teacher and student 
groups, academic and honors societies, and MDR. 

• Seek free and (some) paid ad space and send press releases and announcements to 
relevant and local publications in eligible areas. 

• Lay out digital awareness campaign; complete creative work. 
• Work on poster re-design and production to market the Challenge. 
• Refresh and enhance media databases. 
• Update automated response messages. 

November  
• Mail poster to approximately 120,000 high school math teachers. 
• Follow press release schedule and e-alert schedule.  
• Open M3 Challenge registration and begin building database. 
• Network with local teacher and student groups to get web presence, e-mail 

announcements, newsletter mentions, and possible listserv activity to market 
event to their members. 

• Launch digital awareness campaign. 
• Reach out to SIAM members to market the M3 Challenge. 

December  
• Continue to send press releases to the media. 
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• Continue networking efforts with local teacher and student groups. Work on 
triage head judges and teams, confirm final judge team. 

• Continue outreach to SIAM members; place full-page ad or insert in SIAM News. 
• Build interest and visibility with digital awareness campaign. 

January /February  
• Mail postcard registration reminder. 
• Send e-mail reminders to teachers about the M3 Challenge (mid-January, early 

February, and late February). 
• Continue to build interest and visibility with digital awareness campaign. 
• Judge recruitment and problem development event in January at the AMS/MAA 

Joint Math Meetings (location varies). 
March/April  

• M3 Challenge weekend takes place in late February or early March. Manage 
triage judging and final judging taking place in the six weeks immediately 
following the Challenge weekend. 

• Conduct survey of participating and non-participating teachers and students. 
• Notify top six teams and invite them to present their papers and attend the awards 

ceremony. 
• Send appreciation gifts to the coaches of all viable teams and to judges. 
• Send honorariums and expense vouchers to all judges and top six teams. 
• Send “certificates of participation” to all student participants. Each winning 

team’s certificate will indicate their prize level. 
• Hold presentations and award ceremony at Moody’s headquarters.  
• Post outstanding winning papers to Challenge website. Submit Champ paper for 

publication. 
• Follow-up with winners and coaches for testimonials and information needed to 

process scholarships. 
• Diligently pursue media coverage from all angles. 

May-September  
• Process and send scholarship checks to winning seniors’ post-secondary 

institutions. Hold juniors’ winnings in escrow to be paid the following year. 
• Send trophies to winning schools. 
• Complile data about Challenge cycle for TMF mid year evaluation and BINDER. 

 
VII. Budget  

Judging and Problem       $237,950  
Promotional costs       $276,700  
Website refresh       $75,000 
Scholarships        $150,000 
Teacher-coach gifts       $56,000 
Certificates/trophies       $16,500 
Team Travel        $48,000  
Teacher workshops       $30,000 
SIAM News subscriptions for teachers    $11,000 
Project management and administrative support   $398,465 
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 TOTAL        $1,299,615 

 
SIAM in kind portion of overhead and advertising valued at $366,955 
* See Appendix 1 for detail.  
 

VIII. Recognition of The Moody’s Foundation 
 

• Naming rights for the competition. 
• Acknowledgement and recognition on posters, brochures, press releases and other 

collateral/marketing materials, as well as on SIAM and M3 Challenge website, digital 
marketing, and in any media coverage obtained. 

• Recognition on all competition materials and publications, including publication of 
Champ paper in scholarly journals and publication of related handbooks or other 
resource material for participants. 

• Acknowledgement in SIAM News - print and online, which is distributed to over 
14,000 SIAM members around the world. Acknowledgement in SIAM Unwrapped, 
an electronic-only newsletter distributed at least quarterly to over 14,000 SIAM 
members. 

• Acknowledgement/signage and branding, throughout Challenge and at presentations 
and awards ceremony (t-shirts, certificates, premium items, teacher gifts, more).  

• Acknowledgement in ancillary materials that benefit Challenge participants but also 
have a much wider audience, for example, the modeling handbook and the GAIMME 
report. 

• Featured in all PR, award applications, and publicity about the Challenge. 
• Advantage in recruiting top STEM students for internships and ultimately Moody’s 

careers. 
 
IX. Notes 
 
We are enthusiastic to continue working with The Moody’s Foundation and to making this 
competition grow and flourish. Please note that all points in this document are negotiable. 
 
Project Director: 
Michelle Montgomery; Director of Marketing and Outreach 
SIAM: Society for Industrial and Applied Mathematics 
3600 Market Street, 6th floor, Philadelphia, PA 19104-2688 USA 
Phone 267-350-6368; E-mail Montgomery@siam.org 
 
About SIAM: 
The Society for Industrial and Applied Mathematics (SIAM), headquartered in Philadelphia, PA, 
is an international community of over 14,000 individual members. These include applied and 
computational mathematicians, computer scientists, and other scientists and engineers. Members 
are researchers, educators, students, and practitioners from 95 countries who work in industry, 
government, laboratories, and academia. The Society, which also includes over 500 academic 
and corporate institutional members, serves and advances the disciplines of applied mathematics 

mailto:Montgomery@siam.org
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and computational science by publishing a variety of books and prestigious peer-reviewed 
research journals, by conducting conferences, and by hosting activity groups in various areas of 
mathematics. SIAM promotes regional sections and student chapters that provide many 
opportunities for students. In strategic planning, SIAM identifies the “pipeline of students into 
applied math studies and careers” as a primary goal of the organization. SIAM employs 72 staff 
at its headquarters in Philadelphia, PA. Further information is available at www.siam.org. 
 
 
 
Appendices for the following items were submitted via the TMF grant portal and provided explicit detail on all of 
the following items: 
 
Budget Details 
 
Judging 
 
Audience 
 
Expansion and growth 
 
Unified data plan 
 
Digital campaign (2017) 
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